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PRESS RELEASE

What’s On India to do a Roadblock for Bigg Boss 4
Mumbai, September 30, 2010; India's premier TV Guidance channel What’s-On-India, today announced its association with Colors to do a roadblock for the hottest property on television, Bigg Boss 4
As part of this partnership, ‘What's-On-India’ will do an exclusive roadblock for Bigg Boss 4. This shall be a two days’ activity during which What’s-On-India will drop promos for all other programs of other channels and solely promote Bigg Boss across the two days leading to the launch of the show. That is on the 2nd and 3rd of October, 2010.

The latest season of this reality show is launching on Colors on Sunday 3rd October, with great fanfare. Promos for the show are already on air with Salman Khan, the host for the season, in an exuberant mood.
Speaking on the tie-up Mr. Atul Phadnis, CEO What’s on India said “We at WHAT’S ON INDIA are really excited about this roadblock activity, since this is the first time we are doing such an innovation for any program on the TV Guide Channel”.
About What’s On India:

What’s On India channel was launched in December 2009 and is nearing its first phase goal of being available in 20 million households across DTH and Cable. The channel targets a key pain-point of the 650 million Indian TV viewers’ content search due to increase in the number of TV channels. Nearly 70% of TV sessions in India are unplanned wherein the viewer does not know what to watch after switching on his/ her TV set. The What’s-On-India channel recommends the best shows to watch across different interest areas round-the-clock to its viewers besides showing sneak previews and promotional messages from various broadcasters. 


In its initial days itself the channel has shown high adoption rates among TV viewers who have discovered the channel – a study conducted in April 2010 has shown a majority of the channel’s early adopters changing their viewing pattern. These viewers now have made What’s-On-India their first destination every time they switch on their TV sets to see the best programs to watch at that instant. The company has recently launched a series of consumer focused TV guidance initiatives on the web, mobile and on social networks to complement its TV channel.

For further information please contact:
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Senior Manager- Marketing, What’s On India
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